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Supply Strategies of Chromite
Resources in China
HU De-wen

{Chinese Academy of Land and Resources Economics,
Beijing 101149,China)

Abstract: Beginning with the current development situations
of chromite resources in China, the paper suggests that the
national reservation base and foreign supply base should be
constructed, that the preferential policy should be made, and
that the imported products and channels should be verified.
Key words: chromite; supply strategy
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Marketing Mix Strategies of
Auditing in Accountant Firms
LIU San-chang', HU Fang?

(1. Hebei University, Baoding 071002, China; 2. Shijiazhuang
University of Economics, Shijiazhuang 050031,China)

Abstract: Based on the theory of marketing and the
characteristics of auditing, the paper, from the aspects of
products strategies,

price strategies, promotion strategies,

and place strategies (4P) , brings forth the problems in
practice and presents the approaches for accountant firms to
expand auditing market.

Key words: auditing marketing strategies; product strategies;

price strategies; place strategies; promotion strategies
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